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Eat Them To Defeat Them campaign generates £63 million in vegetable
sales

ITV and Veg Power announced today that Eat Them To Defeat Them, the
landmark advertising campaign designed to improve childrens’ health, has
inspired a lasting change and sales, generating £63 million in sales of vegetables
nationwide across eighteen months.*

These newly released figures, based on Econometrics analysis of retail sales data
from the campaign’s launch in February 2019 through to July 2020, equate to 517
million children’s vegetable portions, certifying the success of the healthy eating
campaign since its inception almost two years ago.
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The award-winning campaign has sparked ongoing change in shopping behaviour,
having a 2-2.5% positive impact on vegetable sales during the on air advertising
campaign across both 2019 and 2020, and a sustained impact on sales in the
months that followed. The data enabling this analysis was donated by IRI
Worldwide.

The 2020 campaign, which returned to TV screens in February as a media alliance
between ITV, Channel 4 and Sky, reached 46 million people and 87% of
households with children between four and nine. Activation across schools saw
participation from 1,500 schools and 425,000 children.

Lauded as the biggest ever single campaign promoting vegetables in the UK, Eat
Them to Defeat Them was supported by major supermarket and food brands Aldi,
ASDA, Birds Eye, Co-op, Lidl, Marks and Spencer, Morrisons, Ocado, Sainsbury’s
and Tesco. Most recently it was also announced as the Best Health Cause
Campaign - Collaboration at the PR Week Purpose Awards, hailed as “an original
and unexpected approach to a well trodden subject that led to genuine change.”

Eat Them to Defeat Them takes the unique and unusual approach of agreeing
with children that vegetables are evil. Not just evil, but taking over the world -
and the only way to beat them is to eat them. Research in schools found 81% of
teachers surveyed agreed it was more popular than other healthy eating
campaigns in schools.

Eat Them to Defeat Them is now due to return for a third year in February 2021. It
is part of ITV's wider Better Health priorities to encourage 10 million people to
take action in supporting their physical or mental health by 2023 and supports
Veg Power’s mission to get kids across the UK to eat more veg. It was developed
by advertising agency adam&eveDDB who work on the campaign pro bono. ITV,
Channel 4 and Sky support the campaign as part of a £10m commitment to
encouraging children to eat better and move more.

*Data compiled by Pearl Metrics, an independent analytics consultancy.

“Every parent knows what it’'s like trying to encourage children to eat something
they don’t want to eat. It’'s no wonder only 1 in 5 children has the recommended
daily amount of vegetables. The magic of this initiative is coming at the issue
from a child’s point of view, and making eating vegetables genuinely fun. We’'re
so grateful to all the supermarket and food brands, broadcasters and media
partners that have made this campaign possible - getting over 500 million
additional kids’ portions of veg into tummies across the country.” Clare Phillips,



Director of Social Purpose, ITV

“It has never been more important for us all to eat our vegetables. Eat Them To
Defeat Them makes veggies fun, it engages kids through the buzz of a brilliant TV
campaign supported by activation in stores, schools and homes across the
country and amplified by a host of celebrities and supporters on social media.
These hard retail sales data confirm our extensive survey data - kids are eating
more veg thanks to this campaign.” Dan Parker, Chief Executive, Veg Power.

This year, more so than ever, the nation’s health and the wellbeing of our children
have been brought into sharper focus. IRl is proud to play a part in the Eat Them
to Defeat Them ’'s campaign encouraging young people to eat more vegetables.”
Dan Finke, Managing Director, IRI UK

Mat Goff, Joint Chief Executive Officer at adam&eveDDB who created the
campaign, said: "Impact on this sort of scale requires genuine creativity and
genuine partnership and it's great to see an ever-growing coalition of partners
putting their money where their veg-filled mouths are.”

[end]
Notes to Editor

Please contact: Justin Jeffreys, justin.jeffreys@itv.com and Rebecca Stevens on
behalf of Veg Power, rebeccastevensnutrition@gmail.com

Social media: #EatThemToDefeatThem @VegPowerUK @ITVPurpose
About Eat Them to Defeat Them

Eat Them to Defeat Them is the multi-award-winning campaign from Veg Power
CIC, ITV, Channel 4 and Sky Media to inspire kids to eat more veg. The campaign
launched in 2019 and was repeated in 2020 with the TV advertising reaching 46
million people and a primary schools’ programme for 425,000 kids. The campaign
will return to our screens, schools, and kitchen tables in February 2021.
eatthemtodefeatthem.com

About ITV Social Purpose

ITV’s Social Purpose is about using the power of ITV to shape culture for good,
through using creativity and scale to inspire positive change in the world, and to
nurture a responsible and inclusive working environment. ITV’s social purpose
encompasses the following four priorities - better health, diversity and inclusion,



environment and giving back, all with their own measurable goals.

In 2019 ITV, Channel 4 and Sky launched a £10m, three year commitment to
support healthy eating and an active lifestyle for the UK’s kids.
https://www.itvplc.com/socialpurpose/overview

About Veg Power

Veg Power, a not-for-profit Community Interest Company, was founded by the
Food Foundation, Hugh-Fearnley-Whittingstall, Sir John Hegarty and Baroness
Boycott to turn around vegetable consumption in the UK. It uses advertising and
communications to inspire kids to eat vegetables and create life-long good food
habits that they will, in turn, share with their children. vegpower.org.uk

About IRI

IRl is a leading provider of big data, predictive analytics and forward-looking
insights that help FMCG, OTC healthcare organisations, retailers and media
companies to grow. With the largest repository of purchase, media, social, causal
and loyalty data, all integrated on an on-demand cloud-based technology
platform, IRI guides more than 5,000 clients globally in their quests to remain
relentlessly relevant, capture market share, connect with consumers and deliver
growth. www.iriworldwide.com.
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